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The Australian Technology Centre — 
the new facility at 706 Mowbray Road, 
Lane Cove that houses Networks and 
Communications (Australia), CSS and, 
soon, the Manufacturing Technology 
Centre — was opened in glittering style 
on November Il. 

Officially opened by Dr. David 
Charles (Secretary of the Federal 
Department of Industry, Technology and 
Commerce), who stood in at the last 
minute for Senator John Button MP 
(Minister for Industry, Technology and 
Commerce), the occasion proved to be as 
professionally run a facility christening as 


yet staged in SPR. 






“THIS BUILDING and the activity that will 
take place here in the future is of great 
importance.” — Bob Starkey 


Hosted by Managing Director Frank 
Wroe, NaC (Australia) Manager Bob 
Starkey, and Regional CSS Manager Jeff 
Wake, over |00 guests thoroughly 
enjoyed an official opening that ran like 
clockwork — despite cloudbursts that 
crippled traffic and turned a simple 
matter like walking across a carpark into a 
nautical exercise, 

From the moment they arrived at 
9:00am, visitors were treated like royalty 
and guided through informative speeches, 
a tour of the facility and a viewing of CSS's 
latest locally designed products. More 
importantly, the opening gave them ample 
opportunities to speak one-to-one with 


Y Thanks to you all for the hard work 
and tremendous enthusiasm that led to a 
very successful 1987. Best wishes to you 
and your family for a joyful holiday season 
and for a healthy, happy New Year. 





the people who make Digital the world’s 
best computer company. 

The opening marks the dawn of a new 
age for Digital in SPR. Not only does NaC 
(Australia) represent a $A100-million 
investment in our ability to contribute to 
the corporation's communications, and a 
major contributor to our Partnership 
Agreement with the Australian 
Government (see story this issue), but it 
will provide opportunities for Australian 
engineers — both those now currently 
working overseas and those still 
studying at universities — to work ina 
strategic Australian research and 
development centre. 

We will also buy our materials locally. 

The first locally produced product — 
the X29 Server — is already being 
developed at NaC (Australia), and work 
on a second software product is starting 
even as you read this magazine. 


continued next page 
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continued from front cover 


CSS, those innovative entrepreneurs 
who for the past !2 years have served as 
the local design and manufacturing arm of 
Digital in SPR, also call the Australian 
Technology Centre, home. You can - 
expect to see the activities of CSS jump 
into overdrive now that they enjoy 
expanded laboratory and working space, 
greater room for expansion and product 
development, better facilities for the 
qualification and testing of products, and 
a manufacturing infrastructure to cater for 
the manufacture of products for the 
world market. 


Making the Most of Australia’s 
Advantages 


Guests of honour were Alderman 
S.J. Friedlander (Mayor of Lane Cove), 
Jac Simensen (Group Manager of Wide 
Area Communications Engineering), 
Professor Vance Glendhill (Deputy 
Chairman of the NSW Science and 
Technology Council), and Richard 
Gould, Manager of Operations for 
Austrade. A host of Government guests 
from the departments of Industry, 
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THE OFFICIAL OPENING party and 
SNA's commemorative plaque (left to right): 
Professor Vance Glendhill, Jac Simensen, 
Alderman §.|. Friedlander, Frank Wroe, Bob 
Starkey, jeff Wake, Richard Gould and Dr 
David Charles, 


7 
Technology and Commerce, and Industry 
Development and Decentalisation also 
attended. 

Members of Australia's media 
community were there in force too, 
headed by Sandra Plunkett (Business 
Review Weekly), Luis Huesch 
(Communications World), Denise 
Anderson (Office News & Automation), 
Helen Meredith (Australian) and Rayma 
Cresswell (On Deck). 

Opening comments from Frank left 
no-one uncertain about the importance 
of the day's event. “The opening of this 
building is a major step in our strategy to 








SIX OF THE 100 GUESTS enjoy a tour 
hosted by CSS's Senior Sales Engineer, John 
Derrett. 


innovate and create products for the 
world market. 

“The decision to establish a specialised 
development group (like NaC) here in 
Australia is based on a conviction that we 
at Digital share with the Australian 
Government: the conviction that 
information technology is a major 
industrial growth area, and that Australia 
possesses comparative advantages in 
several areas of technology used in 
modern information networks, Frank 
said, 

“Add to this the fact that the Pacific 
basin is one of the world's fastest-growing 
economic regions, and it becomes evident 
that Australia is well positioned — 
geographically, politically and 
economically — to exploit the potentially 
immense market for technology in this 
region.” 

“This centre's role will be crucial! in 
developing the products and services to 
enable us to meet our export targets.” 


A Bright Future 

“The work carried out at this centre is 
consistent with the Government's strategy 
for the development of the information 
industry, said Dr. Charles. “For too long 
it was felt that the Australian subsidiaries 
of transnationals had not undertaken a 


HOME TO THE NEW EXPLORERS 


The Australian Technology Centre 
(SNA) is a remarkable building — brand 
new and outfitted with state-of-the-art 
communications. Sporting its own 
computer room, the new facility is made 
up of 3317 square metres of office/ 
laboratory/production space and a 
further 1500 square metres dedicated to 
warehousing. 

It is also home to an equally-unique 
combination of people; CSS under Jeff 
Wake, NaC (Australia) led by Bob 
Starkey, Export and Compliance with 
long-timer Patrick West at the helm, 


Bob Korogiannis in Quality Management 
and Manufacturing and Procurement 
under the control of new SPRMC- 
member, Peter Seuffert. 

Given the role that its inhabitants play 
in the engineering community and Digital s 
business plans, it's not surprising that 
every conference room in the facility is 
named after early-Australian explorers. 
More than at perhaps any other facility, 
the Australian Technology Centre is 
where the present and future meld 
together, and now they have a building 
befitting that role. @ 
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sufficiently high level of product 
development in Australia, or acted as 
conduits for technology transfer or the 
exchange of skills and products between 
Australia and the rest of the world. 

“lam confident that, as a result of 
initiatives launched by this centre, further 
profitable business opportunities will 
emerge that will lead to significant 
investments by Digital.” 

NaC (Australia) Manager Bob Starkey 
then said, “I! personally feel that the future 
for Digital and for computer technology 
never looked brighter in this country. For 
everyone connected with Digital in 
Australia, this building and the activity that 
will take place here in the future is of 
great importance.’ 

The future of the new facility certainly 
got a kick-start with the official opening, 
and thanks go to those people responsible 
for the success of the event: Jeff Wake, 
Bob Starkey, Les Wilson (Regional 
Corporate Affairs Manager), Merri Mack 
(Media Relations Manager), Print and 
Production Services’ John Harber, and 
Offsets Manager Jennifer Gilchrist. 

Most of all, kudos are due to Secretary 
to Bob Starkey, Susan Hor, whose 
coordination of the activities proved 
indispensable, Everyone involved in the 
preparation and implementation of the 
day's events owe Susan a big “thank you”, 
and can attest to her dedication, hard 
work and efficiency. 

All of Digital's staff at Mowbray Road 
also contributed, from giving up their 
parking spots on the day for guests to 
being on hand — with umbrellas at the 
ready — to help visitors make the most of 
their time in our newest facility. @ 





JEFF WAKE, Regional CSS Manager (top left) — expanded laboratory 
and working space, greater room for expansion and product development 
(above right). 





SPOTLIGHT ON JAC 
SIMENSEN 


Jac Simensen is the man responsible 
for formulating Digital's product strategies 
and then engineering the products for a 
wide range of areas, including Corporate 
Enterprise Network Systems (such as 
DECnet/OSI and IBM*-DECnet 
Interconnect Systems), Wide Area 
Transmission Systems (including Integrated 
Services Digital Networks, Routers and 
Gateways) and Integrated Voice/Data 
Systems, 

As Group Manager of Wide Area 
Communications Engineering, he heads a 
team of approximately 450 engineers 
located at four sites, in three countries, 
and on three continents. This includes 
NaC (Australia) and engineering groups in 
Reading (England), Littleton 
(Massachusetts, U.S.A) and Merrimack 
(New Hampshire, USA). In fact, only 40% 
of his employees live and work inside the 
US. 

Jac is also a man who's a pleasure to 
meet. Softly spoken, articulate and the 
possessor of a smile that simply radiates 
warmth, he is an engineer who thrives on 
challenge. As he told a computer 
journalist while in Sydney for the opening 
of Mowbray Road, that challenge right 
now is to drive Digital's push toward 
worldwide OSI standards. 

“We need to get standards adopted 
around the world so that different 
machines in different countries can talk 
together. After standards comes 
connectivity, management and, of course, 
useability.” 

He's therefore very enthusiastic about 
DECnet Phase V, which is the first step to 
integrating Open Systems Interconnect 
(OSI) protocols into DECnet, and 
establishing engineering contacts with 
telecommunications authorities such as 
Telecom, 





“THE ROLE OF NaC (Australia) is to help 
Digital find those products that will make the 
company as successful with networking in 
the 1990s as it has been with its Ethernet 
products in the 1980s." — Jac Simensen 


Another of Jac’s pet projects is the 
stuff science fiction dreams are made of 
— the functional use of data and voice — 
but which Digital is bringing to market 
even now. 

Before joining the corporation, Jac was 
the General Manager of Plessey Network 
Systems Ltd. in the U.K., a division of 
Plessey Telecommunications. He has over 
twenty years’ experience in the computer 
and telecommunications industries, "The 
convergence of computing and 
telecommunications is really exciting,” he 
says. 

Jac reports to Bill Johnson, Vice 
President, Distributed Systems, and lives 
with his wife and daughter in a circa- 1763 
farmhouse in Massachusetts — which he 
restored himself over the last 
seven years. @ 
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KEN OLSEN SPEAKS 
OUT ABOUT STOCK 
MARKET CRASH 





"WE HAVE NOT SEEN any effect, thus 
far, in our order rate. The demand is still 
growing.” — Ken Olsen 





Addressing an audience of about 300 
at the Annual Meeting of Shareholders on 
November 5, President Ken Olsen 
stressed Digital's product strengths and 
the success of DEC WORLD '87 when 
answering questions about the “turmoil in 
the financial world." 

Ken noted that the recent drop in 
stock prices has no immediate or direct 
influence on Digital. He observed that 
Digital is not expecting a recession, but is 
taking precautions. "We want to slow 
down our expenditures and our hiring 
until we see what's happening. We have to 
balance this, however, with the fact that 
we've been growing roughly 25% a year, 
And, like most other companies, we have 
not seen any effect, thus far, in our order 
rate. The demand is still growing. So we're 
very carefully watching this balance.” 


The Falling US Dollar 


Commenting on the fall in the value of 
the US dollar, he said, “The dollar has 
been artificially high, which is the 
overwhelming reason why (the USA) has 
not been competitive. Automation and 
inventory systems and even wage rates 
seem unimportant when the dollar makes 
our price twice or even two-and-a-half 
times what other countries might charge. 
So one effect of a lower dollar is US-made 
products become much more 
competitive, From that point of view we 
like the lower dollar price. 

“However, half our equipment is sold 
outside the US to companies that have 
become dependent on an artificially high 
dollar. Those companies have been selling 
to the US with a competitive advantage. 
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"THE COMPANY is not changing its 
aggressive sales strategy. — John Lamb 


So our customers overseas will suffer with 
a lower volume, while those in the US will 
benefit.” 

“The company is being cautious in its 
expansion plans,” comments Regional 
F&A Manager John Lamb, “until the 
impact of the stock market crash becomes 
clear. The company is not changing its 
aggressive sales strategy, but it is taking 
the prudent step of asking all levels of 
operating management to reduce 
expenses - and has established guidelines 
to assist in this process." @ 





DIGITAL-BASED SYSTEM COMES ON LINE AT 


AUSTRALIAN STOCK EXCHANGE 
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THE CALL-OUT SYSTEM at the 
Australian Stock Exchange is coming to an 


At atime when the share markets of 
Australia and New Zealand are being 
buffeted by shock waves out of the New 
York Stock Exchange, one of the world’s 
most sophisticated automated trading 
systems has gone live at the Australian 
Stock Exchange (ASX) thanks to NSW 
Commercial's Mick Duncan and with 
help from the folks at CSS, 

The MicroVAX-based SEATS (Stock 
Exchange Automated Trading System) 
marks the beginning of the end of the era 
of the traditional stock market ‘floor’, 
where brokers jostle for position and out- 
shout one another to make their 
transactions. 

When SEATS was switched on, it 
introduced fast, efficient and economical 
trading of 20 selected securities from 
terminals located both within the ASX 
and in brokers’ offices in Sydney and 
Melbourne. Via these terminals, traders 
can now watch the market in selected 
stocks of interest, enter bids and offers for 
automatic execution, and monitor any 
outstanding bids and offers, adjusting 
them when necessary. 

The trading terminals are connected to 
MicroVAX computer systems at the ASX 
and the network is based on Ethernet 





with bridges linking Melbourne and 
Sydney into a single LAN (Local Area 
Network). It will later extend to 
exchanges in Perth, Hobart, Adelaide and 
Brisbane. 


A New Form of Trading 


A totally different form of trading for 
Australia, SEATS is based on “priority 
trading” — the first broker to bid for a 
stock at the best price will be served first, 
instead of the old call-out system. 

The project also differs in that it is 
based on a broadcast signal, which means 
that every change to the market is sent to 
every terminal and provides every trader 
with access to the same information. The 
terminal then extracts information on 
stocks being watched by the trader. 

Design of SEATS was finalised after an 
Australian Associated Stock Exchange 
sub-committee toured seven stock 
exchanges overseas. Modelled on trading 
systems used in Toronto, Tokyo, Seoul, 
Cincinatti and Paris, SEATS most closely 
resembles on the Computer Assisted 
Trading System (CATS) used in Toronto. 

SEATS' trading processors are highly 
redundant MicroVAX computer systems, 
communicating to front-end network 
processors, also MicroVAX-based. All 
these processors were custom built for 
the ASX by CSS to the ASX's 
requirements, and many thanks go to 
Laurie Wong, who played a critical role in 
the system's success. 


30,000 Trades a Day 


The ASX itself was officially 
established on April | this year as an 
amalgam of Australia’s six capital city 
exchanges. According to Rory Collins, 
ASX's Divisional Director of Information 
Systems, the SEATS system is a key 
element in the very formation of the ASX 
and a major move in ensuring that our 
market remains competitive. 

“We have a very strong incentive to 
protect our market by making it efficient, 
fast and competitive, and that is exactly 
what SEATS is all about,” Collins says. 
“The ASX needs the kind of capacity 
Digital's computer systems can give us to 
cope with the 30,000 or so trades that will 
be transacted by the system on a busy 
day.” 

If the fact that the ASX was 
established on April | — April's Fool Day 
— isn't ironical enough, SEATS went live 
on October 19, 1987, one day before 
“Black Tuesday” when the All Ordinaries 
in Australia plummeted 25%. 

Even during the Crash of '87, however, 
when the volume of trading was greater 
by far than expected, the brand new 
system coped extremely well — another 
example of the truth in the words “You 
Can Count On Us"! 


EMPLOYEE 
SURVEY 
AIMS HIGH 


Founder and President of Digital, Ken 
Olsen, was once quoted a saying, “You 
must never admit to doing a good job. To 
think you are good Is the easiest and 
biggest trap you can fall into.” 

Ken is reknowned for his attitude of 
humility — that we must be always ready 
to learn, ready to be self-critical, ready to 
seek out the truth and act on it — and 
though that may be an ideal, we can 
always aim high. Digital in SPR is certainly 
on the track to “doing a good job” in 
many areas, including being a progressive 
employer, and such efforts as the recent 
employee attitude survey — 
commissioned by the SPRMC (South 
Pacific Region Management Committee) 
from the market research company, 
Coopers and Lybrand Pty. Ltd. — is a 
step towards some consistent self-analysis. 

The survey consisted of some 72 
questions, and covered such areas of 
employee satisfaction as management 
style, work environment and performance 
issues, to name a few. 

Obviously, the proof of the pudding is 
in the eating — what action the SPRMC 
takes on the results of the survey is what 
will really count — and already some key 
moves have been made to address the 
‘problem’ areas that came out of the 
survey results, 

The major problem areas to come out 
of this survey were: 

— clarity of job definition and goals 
for particular jobs; 

— administrative procedures and 
systems (including the extra stress caused 
by these procedures); 

— employee communications — which 
includes communications between 
functions, between districts, and between 
an employee and a manager; 

— better communication of the 
SPRMC goals. 

Ensuring feedback of the survey 
results to employees was a high priority 
when the survey was first designed. The 
survey results reinforced the need for 
good feedback and the first part of this 
process was a preparation of a 
broadsheet which outlined the more 
significant findings of the survey. This was 
followed in November by employee 
survey feedback sessions run in Australia 
by Personnel Consultant, Marilyn Smith 
and in New Zealand by the New Zealand 
Personnel Manager, Ralph Guilbert. 

All employees were invited to these 
sessions and about 200 Digits attended in 
all. The purpose of the sessions were to 
provide a more detailed analysis of the 
major themes emerging from the survey 
using slides prepared by the survey 
consultants, Marilyn and Ralph were 
available to answer any questions about 





PERSONNEL PROGRAMS Manager. 
Marilyn Smith 


the results and explain what courses of 
action were resulting from the survey. 

Those attending these feedback 
sessions were also asked to nominate 
themselves if they were interested in 
taking part in the solution planning 
workshops which will be addressing the 
problem areas described above. The 
solution planning workshops will be 
working towards trying to understand the 
specific meaning of the results and 
looking at them from a personal basis, 
asking questions like, “What is the heart 
of this problem for me?”, and “What kind 
of solution would | like to see?” 

The findings of these workshops will 
either be fed in to sub-committees of the 
SPRMC or, if appropriate, handled at a 
local or functional level. 

The SPRMC will also be working 
towards a better communication of its 
Own goals. 

According to Marilyn, employee 
attitude surveys will be commissioned 
every two to three years to follow up on 
those ‘problem’ areas, to make sure that 
all that can be done to solve those issues 
has been done, and to take note of new 
employee issues that will automatically 
arise as time ticks over and changes take 
place, 

As long as employee surveys are done 
periodically and, more importantly, acted 
upon by the establishment of committees 
like those conducting the ‘solutions 
planning workgroups , employees will 
always have the opportunity — if they 
want to use it — to voice their opinions 
and to ensure their needs are fulfilled, It is 
the responsibility of such workgroups and 
committees not only to act on ‘problem’ 
areas, but to give the reasoning behind 
decisions that are taken. And it is the 
responsibility of employees to follow 
through on key areas that affect their 
working environment and relationships. 

While the SPRMC is making an effort 
not to fall into the “trap” of resting on its 
laurels, and employees are making an 
effort to be honest about their needs, 
Digital in SPR can continue on the track to 
doing a 


good job. @ 
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DIGITAL TO JOIN IN 
CORPORATE 
CITIZENSHIP PACT WITH 
AUSTRALIAN 
GOVERNMENT 


Vice President of Digital's General 
International Area (GIA), Dick Poulsen 
and the Minister for Industry, Technology 
and Commerce, Senator John Button 
announced in October that Digital 
Equipment Corporation and the 
Australian Government have agreed on 
principles for a Partnership Agreement 
that will mark a new era for Digital in this 
part of the world. 

The foreshadowed Partnership 
Agreement is a reflection of Digital's 
mighty efforts to work with local firms 
and institutions, to commit to major 
research and development projects based 
in Australia, and to increase the local 
content of our products and services. 

Once the formal Partnership 
Agreement is finalised, we will become 
one of an elite group of suppliers to 
participate in the Corporate Citizen 
Scheme — a scheme set up by the 
Department of Industry, Technology and 
Commerce to help double Australia's 
information technology exports by 1992. 

Exports from the information 
technology sector were worth nearly 
$A 140-million in [986 and under the new 
scheme that tally is expected to jump to 
$A600-million in five years’ time. 


$A100-Million in Exports by 1992 


Digital's contribution to that increase 
will be significant. The Government Is 
counting on us to achieve $A|00-million in 
exports and a further $A25-million in 
research and development expenditures 
in 1992. 

Much of that activity will revolve 
around CSS, a Manufacturing Technology 
Centre, and our networks and 
communications engineering facility at 
Mowbray Road in Sydney (see this issue), 
NaC (Australia). As with all agreements, a 
lot of work went into determining what 
other principal elements of the final 
Partnership Agreement would be. 
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These include: 

— Digital SPR’s mandate within the 
Pacific Basin to manufacture and 
distribute English software and 
documentation, and to provide education 
and training services 

— funding for joint research programs 
with Australian firms and institutions 

— development of the capability of 
Australian vendors to supply components 
and parts to Digital's worldwide market 
— facilitation of testing, market evaluation 
and distribution of Australian software 
— and relocation to Australia of senior 
Digital officers to manage and develop 
our new research and product sourcing 
activities. 

In addition to contributions by CSS, 
NaC (Australia) and the Manufacturing 
Technology Centre, several more 
programs designed to enhance our offsets 
position are on the horizon — but still 
cloaked in secrecy, 

The Australian Government, on the 
other hand, will work to make the 
partnership “mutually beneficial.” 
According to Senator Button, the 
Government “intends to ensure that firms 
(like Digital) will receive the necessary 
government support from its industry 
development programs.” 


An Inside Track on Offsets 


Also announced was Digital's 
attainment of Pre-Qualified Offsets 
Supplier Status (PQOSS, and pronounced 
"P-Koss") based on the commitments 
we've made to investments and activities 
in Australia, 

This upgrade in status means that we 
no longer need to respond with an 
individual offset project for each 
government tender, 

PQOSS is recognition by the 
Australian Government that we have 
always met and will continue to meet our 


SENATOR JOHN BUTTON, who last month 
announced the exciting Partnership 
Agreement between Digital and the 
Australian Government, was pictured in 
discussion with Prime Minister, Bob Hawke 
at our TITE exhibition. 


offset obligations, Senator Button said that 
the Government accepted Digital's 
commitments to the country’s information 
industry, our establishment of clear and 
integrated export and research mandates, 
and the opportunities these provide to 
Australian firms. 

"One of the objectives of our 
enhanced activities in Australia is to add 
to Digital's worldwide capabilities by 
capitalising on some important strengths 
of Australia's information industries,” says 
Subsidiary Manager, Frank Wroe. "We 
are now working closely with Australian 
firms and institutions that are capable of 
supplying world-class products and 
services.” 

The results of our efforts are already 
visible. During !986, for example, we 
created $A5-million in exports for one 
Australian company alone. Those exports 
were of specially developed plastic for 
display terminals, shipped to Taiwan and 
used in the manufacture of terminals for 
sale around the world. 

Another export winner has been our 
locally designed Monitor Arm, which 
earned another $A3-million in exports 
last year. 


Long-term Interests 


Half of all our business in Australia is 
generated in the government sector and, 
whereas we continue to be successful in 
winning government contracts, any move 
that enhances our position will have a 
tremendous impact on the Subsidiary’s 
bottom fine. So it's not surprising that 
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MANAGER DIRECTOR, Frank Wroe — “We 
are now working closely with Australian firms 


and institutions that are capable of supplying 


world-class products and services.” 





agreeing to principles of a Partnership 
Agreement with the Australian 
Government is a breakthrough the 
company has been working towards for 
five long years. More hard work, 
however, lies ahead. 

“Being granted POOSS gives us a 
selling edge, but it is only an interim 
measure,” Frank explains. “Before we can 
finalise the Partnership Agreement, we 
must prepare a program that satisfies the 
Government about our long-term 
capabilities. Chris Fink (Regional 
Manager of New Ventures) and Max 
Burnet (Regional Corporate Relations 
Manager) are now formulating this 
program along with many others, 


SPR GAINS 
MANUFACTURING 
EXPERT 


If you want to know anything about 
manufacturing, forty-two year old Peter 
Seuffert is the person to ask. As the 
newly appointed Regional Manufacturing 
and Procurement Manager, Peter arrived 
in SPR last month to take over the new 
Manufacturing Technology Centre — part 
of the Mowbray Road facility — and 
assume his seat on the South Pacific 
Region Management Committee 
(SPRMC) as its fourteenth member*. 

Peter's role is to establish a 
Manufacturing presence in Australia. This 
is in support of the Australian 
Government Partnership Program, as well 
as in support of a major Corporate 
Manufacturing goal of “manufacturing 
where we sell.” 


including Jennifer Gilchrist (Offsets 
Manager) and Regional Managers. 
“Without question, the Government's 
approach to dealing with transnational 
firms provides a sensible base for industry 
developments,” Frank says. “It's in the 
long-term interests of both parties. That's 
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“My problem was | kept reading mS K 


OUR LOCALLY developed Monitor Arm has 
been a major export winner. 


the real significance of this Agreement — 
it will ensure our continued access to what 
represents one-half of our business today, 
and one-half of our business 

tomorrow.” @ 


aoe 
—_— 
os 


eo tg”, 
& 
| 


i 





2D 





on leadership and excellence and 


Peter will work closely with Regional 
New Ventures Manager, Chris Fink and 
Regional Corporate Relations Manager, © 
Max Burnet. 


Long History of Success in 
Manufacturing 


Peter came to Digital 15 years ago asa 
Senior Buyer for New Products 
Purchasing in Maynard, and has since risen 
through successive appointments, 
culminating in his most recent position as 
Corporate Purchasing Manager, 
Manufacturing, responsible for 
purchasing, component engineering, raw 
material inventory, incoming inspection 
and quality for Digital's manufacturing 
plants worldwide. 

This included 34 sites in the US, 
Canada, Mexico, the Carribbean, Europe 
and the Far East — with total purchases 
of about $US|.6-billion per annum and a 
budget of about $U$120-million a year! 


management... when | should have been working.” 





Peter earned his Bachelor of Science 
Degree in 1968 from the University of 
Lowell, and before becoming a Digit he 
was a manufacturing Engineer in various 
companies. He is married, with two 
children aged seven and eleven. 

Please join Digitalk in welcoming Peter 
and his family to SPR, and in wishing him 
continued success. 

* The other members are Frank 
Wroe (Chairman), John Baker, John 
Brown, Chris Fink, Kim Jenkins, 
Rustom Kanga, Rim Keris, John Lamb, 
Peter Meyer, Nick Ramensky, Bob 
Starkey, Jeff Wake and Kevin 
Wallace. @ 
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It's not every day that a magazine gets 
the opportunity to pat itself on the back, 
but one such opportunity arose when 
your staff magazine, Digitalk, was named 
the Outstanding Internal Publication of 
the Year. 

This recognition was given in the 1987 
Golden Target Awards for public relations 
excellence announced at the Sydney 
Hilton Hotel in October, The Award was 
presented to the magazines editor, 
Stephen De Kalb, by the Public 
Relations Institute of Australia (PRIA) at a 
function attended by 300 guests. 

The Golden Target Awards 
Competition is the most prestigious of its 
kind in the industry, conducted every year 
by the PRIA to recognise outstanding 
public relations activities. Entries this year 
were received from most of the leading 
Australian and multinational corporations, 
leading PR consultants, the public sector, 
even charitable organisations — and 
Digitalk won the most hotly-contested 
category. 
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If At First You Don’t Succeed... 


Digital's involvement with the Golden 
Target Awards grew out of last year's 
competition when at the suggestion of 
Regional Corporate Affairs Manager and 
full member of the PRIA, Les Wilson, we 
entered Digitalk and received an 
honourable mention from the convenor 
of the judging panel — but no award. 

Steve then carefully researched the 
previous year’s winning entries, attended a 
post mortem seminar, and enlisted the aid 
of a commercial art studio, the 
Administry, to help prepare Digital’s 1987 
submission. 

"| set out to discover what exactly the 
judges were looking for, Then we put 
together a presentation package that was 
designed to attract and hold their 
attention long enough for the issues of the 
magazine to do the rest,” Steve says. 

Perhaps it was only an editor's biase, 
but Steve knew Digitalk was as good as 
anything in the judging. "We had made 
significant improvements to the magazine 
during the year — new layouts and 


design, and, most importantly, a part-time 
editorial assistant, Klay Lamprell, who 


made an incredible contribution.” 
Even still, competition in this year's 
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A PROUD TEAM pose for posterity (left 
to right): John Harber, the Administry's Geoff 
Belshaw, Merri Mack, PRIA President Alex 
Gottshall, Les Wilson, Klay Lamprell, Steve 
Hort and Steve De Kalb. 








award for inhouse magazines and (inset) its 
presentation with accompanying certificate 
by television personality Jane Singleton to 
Digitalk's editor, Steve De Kalb. 


internal publication category was 
tremendous. 


“The Highest Standard” 


Copies of Digitalk published between 
August 1986 and July 1987 were 
scrutinised for, among other things, 
editorial style, visual appeal, relevance to 
readers, budget and cost-effectiveness, 
measurements of success, and production 
quality. 

"We were up against everything from 
government newsletters to full-colour 
glossy magazines produced by the 
industry's leading consultant agencies,” 
Steve says. 

Attending the Awards ceremony were 
Steve, Klay, Print and Production Services’ 
(PAPS) John Harber, Media Relations 
Manager Merri Mack, Regional 
Marketing Services Manager Steve Hort, 
Geoff Belshaw of the Administry, and 
Les Wilson, who says, “We hadn't been 
told exactly what we'd won, only that the 
PRIA people said we should attend. It 
wasn't until Otis Elevator Company's 
internal magazine received the Highly 









Commended certiticate that we knew 
there was only one award left in our 
category — the Golden Target — and it 
was OUrs.” 

In announcing the award, a PRIA 
spokesperson said Digitalk “reflected 
sound objectives and demonstrated the 
highest standard of performance, 
production, presentation and execution. 
A highly professional document geared 
towards the computer-oriented team that 
make up the company, it does not preach, 
but it does inform." 

The spokesperson continued, 
“Emphasis (in the judging) was given to 
the likelihood of the publication being 
truly effective, and on the degree of staff/ 
employee involvement.” 

Digital's entry has now been 
“donated” to an Australian University, 
where students in marketing studies will 
use it as a case study in internal publishing 
SUCCESS. 

It is interesting to note that the 
Regional Marketing Services Group — 
which comprises Corporate Affairs, PAPS 
and Marketing Intelligence — now sports 
three PRIA awards. As well as the 1987 
Golden Target Award won by Steve and 
Corporate Affairs, PAPS' John Harber 
won production accolades in the same 
category two years running, 1983 and 
1984, while working for one of Australia’s 
largest engineering consulting firms. @ 


December 
|-4 College and University Systems 
Exchange (CAUSE), Innsbrook Hotel & 
Resort, Tarpon Springs, FL; ECS/Mary 
Briles — 297-2279 
2-4 CASES — Wellington, N.Z./Chris 
Niall — (02)922-3285 
7-\| Fall DECUS, Aneheim Convention 
Center, Anaheim, CA; DECUS/Nancy 
Wilga — 296-3336 
13-15 Congress of Cities & Exposition 
(CC&E), Las Vegas Convention 
Center, Las Vegas, NV; State & Local 
Government/Mary Briles — 297-2279 
I5-17 Advanced Manufacturing Systems 
Exposition and Conference (AMS 
West '87), Anaheim Convention 
Center, Anaheim, CA; CIM 
1988 
January 
26-28 COMNET '88, Washington 
Convention Center, Washington, D.C.; 
NAC/Paul Purchia — 264-3310 
February 
7-10 PC '88. Darling Harbour, Sydney 
7-10 Office Technology ‘88. Darling 
Harbour, Sydney 
[5-18 Telecommunications and Pacific 
Development: Alternatives for the 
Next Decade, Sheraton- Waikiki Hotel, 
Honolulu, Hawaii; GIA/Ron Parsons — 
244-6646 
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GUESTS FLOCK TO THE DISPLAY ROOM to view the winning entries, includin 
Digitalk's “Read all About it” submission at lower right. 


LOOKING AHEAD | 


9-22 AASA (American Association of 
School Administrators), Las Vegas 
Convention Center — Las Vegas, NV; 
Education/Mary Briles — 297-2279 

arch 


6-8 Association for Info Mgmt in HMO 
Industries (AIM-HI), Marriott Inn, 
Denver, CO; Health Care/Mary Briles 
— 297-2279 

17-19 FAHS (Federation of American 
Health Systems), New Orleans 
Convention Center — New Orleans, 
LA; Health Care/Mary Briles — 297- 
2279 

2|-24 NCGA’88, Anaheim Convention 
Center,Anaheim, CA; Worksystems/ 
Kevin Hughes — 223-7440 

28-30 New England Health Care 
Assembly (NEHA), Hynes Convention 
Center, Boston, MA; Health Care/ 
Mary Briles — 297-2279 

April 

25-28 Speech Tech’ 88, New York Hilton, 
New York, NY; CSS/Jim Murphy 

May 

|-4 CUMREC (College & University 
Machine Records Conference), LAX 
Hilton — Los Angeles, CA; Education/ 
Mary Briles — 297-2279 

2-5 A/E System, McCormick Place, 
Chicago, IL; AEC/Dan Bowman — 97- 
6790 


|6-20 Spring DECUS '88, Cincinnati 
Convention Center, Cincinnati, OH; 
DECUS /Nancy Wilga — 296-3336 

|7-19 AIHC (American Industrial Hygiene 
Conference), Moscone Convention 
Center — San Francisco, CA; 
Pharmaceutical/Mary Briles — 297- 
2279 

17-19 MAHC (Middle-Atlantic Health 
Congress), Atlantic City, NJ; Health 
Care/Mary Briles — 297-2279 


June 


6-? ASEE (American Society for 
Engineering Education), University of 
Portland — Portland, OR; Education/ 
Mary Briles — 297-2279 

[2-15 Design Automation, Anaheim 
Convention Center, Anaheim, CA; E- 
Team/Dan Bowman — 297-6790 
For further information on all SPR 

events, please contact Marketing Services 

SNO 6/1, on extension 5720, 

For further information on 
international events, please contact the 
person/s listed with each event, @ 











CSO SEMINAR 
CHANNELS OUR 
APPRECIATION 


Sydney's Hilton Hotel was the venue 
for our second CSO (Complementary 
Solutions Organisations) Seminar, held 
over two days in October. It was 
organised by Regional Sales Programs 
Manager, Arun Sanghvi and Regional 





THE CHEERY FACES greeting over 85 


the 
CSOs for registration duties were: (left to 


channels direction from a sales perspective 





Channels Administrator, Ineke Deevy — right) Jeanette Furness, Regional Sales are: (left side of the table) Werner Faets 
with support from the Channels, Industry, Programs Secretary; Ineke Deevy, Regional (with his back to us) Kevin Bakar and Victsi 
Product and Service Marketing functions. Channels Administrator; Adelaide Cann, Sales Trett from Hawker Pacific International: and 

Another of our important functions — Training Administrator; and Glenys Shaw, (right side of the table) Ares: Sanobviand 
Product Programs Manager, Peter Industry Marketing Secretary. 6 | & 


Hawker Pacific Account Manager, Victor 
Koshka. 


Ackland’s Roadshow (see story this 
issue) — happened to be at the Hilton on 
the first day of the seminar, and our CSOs 
were able to wander through the 
exhibition of our products and discuss 
them with on-hand experts. 

The theme of the CSO Seminar was 
Accelerate with Digital’, and to follow 
through with that theme, key personnel 
gave talks on Digital's marketing and sales 
directions. A re-run of the live video 
conference between founder and 
President of Digital, Ken Olsen, and a 
panel made up of Managing Director 
Frank Wroe, Regional Sales Manager 
Rim Keris and GIA Vice President of 
Sales and Marketing Bruce Ryan at this 
year's Sales Conference was a highly 
successful segment of the seminar. 

But no component was more special 
than ‘Access to Digital's Management’ 
sessions held in an informal manner in the 
smaller rooms of the central seminar site 
at the Hilton. Available to speak on any 


































CSOs (Complimentary Solutions 
Organisations) represent all third party 
relationships, including OEMs (Original 


Equipmenmt Manufacturers), authorised 
distributors and independent software 
vendor partners. 





ALSO AT THE ‘Access to Digital's 
Management’ sessions were: (left to right) 
Regional Systems Business Manager, Peter 
Meyer; Regional SWS Business Manager, 
Rustom Kanga; Director of Computer Plus 
Marketing Pty. Ltd., Bill Frangeskakis; and 
Sales Account Manager for Computer Plus 
Marketing, Steve Avery. 
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issue and answer any questions from our 
CSOs were members of the SPRMC and 
key Digits from every function. To parallel 
these open forum discussions, the seminar 
also featured sales training sessions for the 
CSO's sales people. 

‘Thanks a Million’ awards, presented by 
Applications Software Marketing Manager 
Rene Landau and District Sales 
Managers on the first night, were a means 
of recognising the hard work and 
performance of a number of our 
partners’. 

From every report we've heard, the 
seminar was a success that built on last 
years inaugural event and continued to 
auild on the strong friendships Digital 
enjoys with its CSOs. @ 


NSW COMMERCIAL District Sales 
Manager, David MacKay, (below) is 
applauded by Managing Director, Frank 
Wroe as he announces the bronze award for 


CCL Computing Ltd. 
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MANAGING DIRECTOR of one of our leading Authorised Distributors. 


THANKS A MILLION 
AWARDS 


Gold Award — sales over $A5-million 
- Datacom Systems Ltd. 

- Hawker Digital 

Siver Award — sales over $A2.5- 
million 

- GT Microcomputer Pty. Ltd. 

- General Terminal Company Pty. Ltd. 
Bronze Award — sales over $A|- 
million 

- AAP Information Service Pty. Ltd. 

- CCL Computing Ltd. 

- Computer Power Group Pty. Ltd, 

- Praxa Pty. Ltd. 

- Yezerski Roper & Associates Pty. Ltd. 
- Computeracc Service Bureau Ltd. 

- GEC Computer Products Division 

- Mitsui Computer Ltd. 

Independent Software Vendor 
Outstanding Performer Award for 
FY87 

- Applied Computing 

- Wilson Computing Services Pty. Ltd. 





GT Microcomputer Pty. Ltd. — Bob Hill — was pleased to receive the Silver 
Award for sales over $A2.5-million from Northern District Sales Manager, 


Tony Baynes. 





CONGRATULATIONS TO 
OUR THWARTED POETS 


With her limerick, Secretary Nikki Hess, 
Has won first prize in our contest, 
Congratulations to her 

And to all who entered, 

Doing their very creative best! 


MEO-based Nikki sent in this entry: 
There was a young man from Digital, 
Whose timing was always so critical, 

He fiddled and mixed, 

‘Till it all seemed fixed, 

‘Cos the systems are always so fidgital! 


And congratulations also to the 
winners of our five runner-up bottles of 
bubbly. 

Modest SNL Clerk, Tony Simms, 
sent in this entry: 

It's disgustingly easy to see, 
Why a talented man like me, 

Should try to contest 

This Digital quest. 

It's not for the fun but the money! 


A bottle of bubbly also goes to SNH 
Senior SWS Specialist, Derek Whorlow, 
for this entry: 

There was a young lad from Darwin, 
Who thought a nice prize he'd win. 

But with words short and terse, 

And oodles of verse, 

There was no way to fit ‘Digital’ in! 


Personnel Programs Manager, John 
Link, was obviously influenced by Jaws 
when he wrote this limerick: 

A Digit from out near Toongabbie 
Got eaten alive by a yabbie. 

A Digital mate 

So upset by his fate, 

Had him buried in Westminster Abbey! 


We also thank SND SWS Specialist 
Stuart Zorbas for this contribution: 
There was a young lad within Digital 
And to work, he was non-committal: 
With the slice of a knife 
And no fear for his life, 
He would sit at his desk and whittle! 


TZO Secretary Jane McGuinness, 
will be glad of something to wash it all 
down with, if this entry has any truth: 
The Hobartians at Digital are a great 
brood, 


| Who constantly stir Jane about her food. 


They say that she's always nibbling 
away, 
Eating choccies and bikkies and lollies 
all day, ; 
And the fat jokes they make are quite 
crude! 


Thank you to all the thwarted poetical 


_ Digits who entered the competition. @ 
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DIGITAL LENDS A HAND 
IN REDUCING 
ACCIDENTS AND 
IMPROVING WORKING 
CONDITIONS 


» 
= 


SPR'S HEALTH MARKETING Manager, Dr 
lan Colclough — “OHDMS is one of the few 
good occupational health packages in the 
world.” 


A recently signed agreement with 
Uniforce Corporation paves the way for 
us to market the only locally-developed 
occupational health and safety monitoring 
program in the South Pacific Region 
(SPR) — the Occupational Health Data 
Management System — OHDMS*. 

OHDMS is a new management 
information tool designed to help 
occupational health specialists to 
recognise and monitor the causes of 
occupational injury and disease, It is 
hoped that OHDMS will help employers 
to effectively control costs incurred in all 
types of work related health hazards. 

Workers’ compensation, occupational 
health, and safety programs cost 
Australian industries around $A5-billion 
dollars in 1985 — a figure that covers 
compensation payouts only. This figure is 
even greater when lost time and 
downtime on equipment is taken into 
account. 

Until recently, health and safety in the 
work place has not been high priority in 
business strategy, yet it occupies a large 
segment of management's time, 

Reducing work-related accidents and 


their subsequent costs requires preventive 


health strategies based on detailed and 
consistent information. 









“Digital had its own occupational 
health product available in the U.S.A. but 
after careful assessment of OHDMS, we 
chose to market the Australian-developed 
program,’ says Health Marketing Manager 
for SPR, Dr lan Colclough. 

“There are only a few good 
occupational health packages in the world, 
and OHDMS is one of them. Most 
importantly, it is specifically written for 
the local environment,” he says. 

OHDMS has been developed as a fully 
integrated suite of modules using VAX 
RALLY, VAX TEAMDAITA and VAX Rdb 
and can be readily linked to ALL-IN- |. 


OHDMS is an interactive software 
system which receives information from a 
variety of different people within an 
organisation — nurses, doctors, safety 
officers, personne! officers and so on — 
and collates the data into one database. 

This information, with individual 
company names removed, could then be 
incorporated into a national database 
which would allow companies to compare 
their results or measure them against the 
industry standard thus helping them 
develop preventive health strategies and 
improved safety procedures. @ 





DIGITAL SPONSORS THE XXII INTERNATIONAL 


CONGRESS ON OCCUPATIONAL HEALTH 


Digital clearly demonstrated its 
commitment to occupational health by 
sponsoring the XXII International 
Congress on Occupational Health, held in 
sydney from September 27 — October 2. 

We invited the chief executive officers 
of Australia's top 600 companies and 
consultants to visit our trade exhibition 
and informed them of our commitment to 
occupational health and safety 
management. As a sponsor of the 
Congress, we also provided each of the 
2000 local and international attendees 
with a writing compendium, pad and 
pencil. 

Three management solutions products 
were demonstrated at our ‘Occupational 
Health Solutions Centre’ exhibition — 
OHDMS, as well as ChemList* and 
Keyboard Konsultant*, both of which are 
owned by the occupational health 
specialists — OXCIS Pty Ltd. 

Our exhibition was very popular, with 
a lot of attention concentrated on the 
OHDMS software. After viewing the 
product, comments like, "This is exactly 
what we've been looking for,” and “This is 
the best occupational health system I've 
seen,” were heard from delegates 
representing over 40 countries from 
around the world. 

We were also complimented on 
meeting the needs of the international 
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OUR OCCUPATIONAL HEALTH Solutions Centre at the X 
Occupational Health featured our latest healthcare product — OHDMS. 


marketplace with the presence of 
Canberra Sales Representative, Ralph 
Meyen, and Auckland Sales Executive, 
Lars Bjorkenor, who were able to speak 
to the many visitors in German, French, 
Swedish and Dutch. Ralph and Lars were 
valuable assets, not only for their multi- 
lingual talents but because of their interest 
and understanding of the many customers’ 
and prospects’ needs. 

With many of the enquiries generated 
from the overseas Congress attendees, 
the potential for exporting the system 
through our world-wide marketing 
operations seems highly likely. 

Organisation of the sponsorship, and 
design and production of the trade 
exhibition was devised and executed by 
Industry Marketing Programs Specialist 
Maureen Lum Mow, Health Business 
Consultant, Glyn Danter, and Health 
Marketing Manager, Dr lan Colclough. 

Several of Australia and New 
Zealand's leading corporations showed 
keen interest in our new management 
information tool and require further 
follow-up to determine their specific 
requirements, It is expected that four pilot 
sites for the introduction of OHDMS will 
be now be finalised, thanks to our 
impressive participation at the XXIl 
International Congress on Occupational 
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XII International Congress on 
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September, |987 


Glenn Elcoate, Buyer |I|, SNA 

Roger Redfern, NZ Marketing Manager, 
NZO 

Debbie King, Secretary |, ADO 

Sue Clifford, Order Administration 
Supervisor, SNL 

Chris Grouden, NZ Payroll Officer, 
NZO 

Lys Miller, Secretary Il, SNO 

Ed Antaki, Sales Representative Ill, SNM 

Ben Cheung, Sales Reference 
Administration Manager, SNO 


- Frank Leyden, Storeperson, SNL 


-> Lisa Sumner, Senior Analyst/ 


Programmer, NZO 

Lynne Fraser, Secretary |I, SNO 

Emile Oehlers, Senior Financial Analyst, 
SNA 


@- Sue Poole, Associate Instructor, NZO 


David Irvine, SWS Specialist |V, WPO 

Bill Yates, Administration Supervisor, 
WPO 

Andrew Barbour, SWS Controller, 
SNO 

Kate Hodges, Credit Officer, SNO 

Debra Phillips, SVVS Specialist |V, SNM 

Susan Hor, Secretary Ill, SNA 

Chris Juckes, Senior Systems 
Development Manager, SNO 


= Alan Keys, Account Development 


Representative III, ADO 


Lyn James, Secretary II, SNA 

Chris Hood, Senior Project Manager 
Facilities, SNO 

Craig Rushton, Financial Planning 
Analyst Manager, SNO 

Karen Clarke, Secretary Il, CAO 

Anna Rys, Secretary II, SNM 

Michael Southward, Storeperson, SNL 

Roslyn Bowes, Financial Analyst IIIA, 
SNO 

Doreen McCallum, Secretary ||, WPO 


=. Jane Stark, Business Development 


4 


Specialist Ill, SNO 

Sally Duncan, Receptionist/Secretary, 
WEO 

Ron Potter, Technical Writer |V, SNA 

Phet Sirisomphone, Receptionist/ 
Secretary, NZO 

Narelle Pickering, Petty Cashier, SNO 

Ross Smith, Remuneration Specialist, 
MEO 


October, 1987 


Lew Skinner, Principal SWS Specialist/ 
Project Manager, NZO 

Mark Bradley, SWS Specialist Il, SNH 

Susan Greenwood, SWS Specialist IV, 
MEO 

Graham Williamson, Solutions 
Manager, CAO 


Sumitta Jayaraine, Analyst/ 
Programmer, SNO 

Patrick Price, Principal SWS SPecialist, 
CAO 

Shu-Hwa Wen, Business Development 
Specialist Il, SNO 

Steven Fenton, Clerk ||, NZO 

Lindsay Stewart, SW‘ Specialist IIl, 
NZO 

George Fonmanu, Storeperson, SNL 

Andrew Todd, Registration Customer 
Training, SNO 

Jeff Sheard, FS Sales Support 
Representative, SNH 

Carol Pattinson, Secretary Ill, SNO 


Andrew Beeson, SW/5 Specialist III, 
WPO 

Rhonnda Cresswell, Telephone Sales 
Representative |, SNL 

Lee Spice, Credit Clerk, NZO 

Rangi Kainuku, Clerk ||, NZO 

Allan Towart, Project Specialist IV, 
SNO 

Donna Seeto, Financial Analyst IIIA, 
SNO 

Michael Howatt, Sales Representative 
Ill, CAO 

Lenore Hall, Clerk !l, SNH 

Denise Taylor, Marketing 
Communications Specialist ll, SNO 








ALL IN HARMONY AS OPERA HOUSE 


INSTALLATION PROCEE 
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Progress of the Sydney Opera House's 
installation of a $4400,000 computerised 
box office system — based ona 
computer system from Digital — is rising 
to a crescendo thanks largely to three 
self-starters from the FS organisation. 

Networks Site Services Specialists 
Chris Papaioanou and Geoff Hurst and 
Installations Unit Manager Derek Foster 
have taken centre stage to orchestrate the 
network design and physical planning of 
the installation. 

The Opera House site is extremely 
important to Digital, says Regional FS 
Business Manager Pete Dower. "It is an 
extremely visible installation and will 
prove a valuable reference site for Digital 
for years to come.” 

Pete explains that the initial planning of 
the installation is critically important to 
the site's success, and says, “The 
professional input from Chris, Geoff, 
Derek and others has already won over 
the total confidence of SOH Assistant 
General Manager lan Stevens, who is 
extremely pleased with progress.” 

The Opera House installation’s Project 
Manager, Eric Amos has put together 
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SYDNEY OPERA HOUSE (SOH) staff 
take time from a meeting at Chatswood 
Tower for a hands-on demonstration from 
Regional Corporate Affairs Manager, Les 
Wilson. From left to right are Abbie Edwards 
(Personal Assistant to the General Manager 
of the SOH), Les, Angela Bollard (SOH 
Publicity Officer) and Susan McRae (SOH 
Marketing Coordinator), 


quite a team of experts — but sometimes 
even projects like this take a back seat, as 
in the case of SWS Specialist Phil 
Parker. At the time of this writing, Eric 
and Stan Reilly, Principal SWS Specialist 
also involved with the installation, report 
Phil is still on cloud nine after the birth of 
a son to he and his wife. Heir to the 
Parker fortune, Michael Anthony 
Parker, had his own “opening night” on 
November 9. Congratulations, Phil! 

The installation at the SOH is 
scheduled to debut before Christmas. @ 
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NEW RHODES 
HEADQUARTERS — 
— HAVE THEIR 


Digits in Sydney are typically a healthy 
lot who like to work out in the gym and 
swim, and who rate access to a bank one 
of the most important features of any new 
Regional Headquarters facility. 

Those were just some of the results of 
a survey distributed by the Rhodes 
Relocation Committee, chaired by 
Regional Personnel Manager Kevin 
Wallace, to staff at Chatswood Tower 
(SNO), Help Street (SND) and Pacific 
Highway (SNH) in September. An “open- 
ended” written questionnaire, the survey 
was designed to help identify employee 
needs to be taken into consideration in 
plans for our new Regional Headquarters. 

Response to the survey would have 
pleased a Morgan or a Gallup, with nearly 
a third of all staff in those locations 
completing and returning the 
questionnaire. So what are the services 
and facilities that respondees want in our 
spanking new complex? 


Services on Site 


Banking facilities rated the highest on 
the employees: wish list, with 46% of 
respondees judging it an important 
service to have on the site of the new 
headquarters, followed by a cafeteria 
(40%), child-minding facilities (21%), a 
grocery story/supermarket (21%), a 
coffee shop (18%) and a sub-newsagency, 
including post office, (17%). 

Banking facilities again topped the 
survey results for what services within 
easy access respondees wanted, with 
43%, Next was a grocery store/ 
supermarket (32%), a hairdresser (30%), 
a restaurant (19%) and general/speciality 
shopping (17%). 

Recreation Facilities 

When it comes to relaxing, 34% of 
respondees wanted a gym on site and 
22% wanted one within easy access. A 
swimming pool was next (25% on site, 
19% near by) followed by tennis court 
(19% on site, 19% near by), squash court 
(17% on site, 15% near by), and jogging 
track (16% on site, 7% near by), 

Additional facilities requested by 
respondees include an outdoor area — 
lunch area, barbeque or park — which 
figured in a third of the returned 
questionnaires, and shower/change 
facilities were requested by nearly a 
quarter of those surveyed. 







Car parking was also highlighted, with 
93% of respondees saying they planned to 
drive to Rhodes and would therefore 
require parking, while 14% responded 
that they intended using public transport. 

The need for a cafeteria was also made 
clear, with three-quarters of surveyed 
employees stating that they'd use one if it 
were provided. Whereas only 12% 
wanted breakfasts available, 50% wanted 
grills or takeaway food, A full hot lunch 
scored highest - 85% of respondees. 


Gathering Further Data 


“While priority is being given to the 
space and services essential to our 
business operation, as well as to employee 
services and facilities, both have to be 
balanced within budget limits,” says Kevin. 






"WE WILL GIVE priority to employee 
amenities and services which seem to be in 
the overall best interests of most employees.” 
— Kevin Wallace 


"A 5-year plan is being prepared which 
will result in a phased development of the 
site. We will give priority to employee 
amenities and services which seem to be 
in the overall best interests of most 
employees. As an example, we will 
definitely be including a cafeteria. 

“The Rhodes Relocation Committee 
will then be working with the project 
managers to plan additional on-site 
services, and with the local council 
regarding community services,” he adds. 
“If we need more data, we may well use 
additional surveys to gether further 
employee input.” 

With more surveys to come — and 
the expectation that plans will be finalised 
by February 1988 — you might want to 
know who is on the Rhodes Relocation 
Committee. As well as Kevin, it comprises 
Stewart Hughes (F&A), Gary Brown 
(MIS), Merri Mack (Marketing), Tim 
Jeffrey (Personnel), Jane Thornton 
(SWS), Janice Chin (Secretarial), 
Martin Kenny (Sales), Daryl Rickards 
(FS), and Jeanette Presdee (SNL). The 
Committee's charter covers employee 
communication, employee facilities and 
amenities, the work environment, and 
employee relations issues of the 1989 
relocation. 

An ALL-IN-| account called 
RELOCATION has been set up for 
correspondence and will be monitored 
daily, The Committee is very interested in 
recieving all helpful ideas, suggestions, 
queries and conerns, so do not hestitate 
to send your message to RELOCATION. 

Also, stay tuned to the pages of this 
magazine for updates from the 
Committee's activities. Lastly, if you see a 
survey asking for input, do your bit to 
help make the best computer company's 
new headquarters the best possible 
facility. @ 





GIA MANAGEMENT 
CONVERGES ON SPR 
FOR QUARTERLY 
MEETING 


One of the key ingredients of any 
successful meeting is selecting a suitable 
meeting place, so when Vice President 
and General International Area (GIA) 
Manager, Dick Poulsen planned the 
quarterly General International Area 
Management Committee (GIAMC) 
meeting he knew he could improve on 
November in the Northern Hemisphere. 

With the chill of winter in the air, 
Subsidiary Managers from throughout the 
General International Area (GIA) 
collected their passports, packed 
suitcases full of summer clothes and 
copious amounts of notes, and flew to 
Australia for nearly a week of full-day 
meetings in the picturesque surrounds of 
Bowral, N.S.W. 





The irony is that attendees had little 
time to enjoy the great Australian 
outdoors, Save for a bus journey from 
Sydney to Bowral, most of their time was 
spent behind closed doors and working 
towards the goals of GIAMC meeting, 
including: 

— discussing in depth the Regional 
long-range plans and direction of SPR and 
other subsidiaries 

— discussing the business 
performance of GIA during Q2 

— reviewing Service business, plans 
and directions 

— and spending sufficient time 
discussing key issues, 

Attendees included GIA VP Dick 
Poulsen, SPR Subsidiary Manager Frank 
Wroe, GIA's Edu Manager Roger 
Blomgren, GIA Software Services’ 
Manager Ken Brown, Far East Subsidiary 
Manager Bobby Choonavala, Canadian 
Subsidiary Manager Ken Copeland, 
General International Region (GIR) 








Subsidiary Manager Bill Glover, and a 
host of GIA managers including VP of 
Sales/Marketing Manager Bruce Ryan, 
MIS's Jim Hogan, Systems Business 
Manager Rob Katz, Personnels Jerry 
Loporto, Manufacturing/Engineering's Ed 
McDonough, FS's Jerry Montague, 
F&A's Don Resnick, and Kerry Enright 
and Koji Kaneko from Japan, who 
represented Japan's Subsidiary Manager, 
Ed Reilly. The event also saw the return 
to these shores, albeit all-too-briefly, of 
former SPR CSS Manager and now GIA 
CSS Manager, Glenn Boston. 


Focus on SPR 


An all-day meeting at Sydney's Inter- 
Continental Hotel was held to focus on 
SPR and review its business and marketing 
activities, look at our Region's major 
accounts and bids, and discuss our recent 
employee attitude survey, industrial 
relations and Partnership Agreement with 
the Australian Government (see story this 
issue). 

The next day it was off to the Berida 
Manor in Bowral, and for the remaining 
days the GIAMC immersed themselves 
into Q2/Q3 and FY’88 business reviews of 


the Canadian, Japanese, Far East and GIR 
subsidiaries. One-to-one meetings 
between Subsidiary Managers and Dick 
<< 
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VP AND GENERAL International Area 
(GIA) Manager, Dick Poulsen. 


Poulsen were also held. 

In summing up the GIAMC meeting, 
Regional Marketing Manager Nick 
Ramensky judged the event as 
“outstanding, particularly in the way it 
brought the two management teams 
together — GlA and SPR. That, of 
course, was the chief virtue of having it 
down under, and we were very impressed 
with GIA’s preparedness to invest the 
time and come here.” 

Nick also says, “So there we were, the 
two groups, knowing our counterparts as 
individuals but facing entirely different 
dynamics as teams. And after that first 
intense, long day we came away with the 
feeling that we had certainly acquitted 
ourselves well in their eyes — but also 
with the conviction that Dick (Poulsen) 
had, in the GIAMC, put together a force 
to be reckoned with. 

"We presented our plans, aspirations 
and concerns, and these were subjected 
to informed, incisive, but always 
constructive and positive analysis and 
discussion. The breadth and depth of that 
discussion would not have been possible 
had not the two teams been present in 
their entirety,’ Nick comments. 

"Not only SPR, but clearly also GIA is 
very much on the move.” @ 





ON THE ROAD TO 
SUCCESS 


Twice a year Digital takes its wares on 
a “roadshow , displaying its newest 
equipment in major cities across SPR. The 
latest effort, “Digital's Capabilities 
Roadshow” under the watchful eye of 
Marketing Programs Manager, Peter 
Ackland (pictured), visited |! cities 
including, for the first time, Hobart and 
Darwin. 

One thousand senior-level managers 
of customers and prospects attended the 
Roadshow, which featured the 
MicroVAX 3600 computer, 

VAXstation 3500 workstation, 

VAXmate personal computer, 

MicroVAX 2000 system, VT330 and 
VT340 terminals, and the VT 225 terminal 
from CSS. All of this was connected to a 
Local Area VAXcluster (LAVC) running 
ALL-IN-| office information software and 
a variety of application software packages 
from third-party suppliers. 


“Our Gear is That Good!” 


"Over one and a half tonnes of 
equipment took only two hours to be set 
up and running,” Peter says, “and only an 
hour and a half to break down. Our gear 
is that good!” 

Ease of dis-assembly proved important 
when the Roadshow premiered in Fiji last 
September. Whereas the team members 
flew out the day before the latest military 
take-over, their equipment was left 
behind and twenty-four hours of 





negotiations — including an inspection by 
the Royal Fiji Military Corps — were 
needed before the team and equipment 
were reunited in Auckland! 

As well as Peter, Digits contributing to 
this roadshow's success included Small 
systems Marketing Manager Lee 
Cameron, Technical Support Specialist 
Peter Quodling, a host of Industry 
Marketeers who gave presentations, and, 
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of course, SUMs and Sales staff at each 
venue. Special thanks have to go to Fiji 
SUM Alan Williamson, the man left 
behind with 42 pieces of Roadshow 
equipment and who's efforts above and 
beyond the call of duty ensured the 
Roadshow's continued viability. Now 
that's what we call “Digital's 
Capabilities” @ 








DIGITALK 





New Sales Contract 
Administrator 





JOINING THE CUSTOMER Administrative 


Services group at Lane Cove is Sales Contract 


Administrator, Sue Clifford. 


K. Sue Clifford has recently become 
a part of the Customer Administrative 
Services group at Lane Cove with her 
appointment to the position of Sales 
Contract Administrator. 

Sue brings with her almost 25 years of 
experience in marketing and sales, joining 
us from her most recent position as 
Marketing Co-ordinator for the multi- 
national corporation, Dresser Industries 
Inc. in Marion, Ohio, U.S.A. 

We welcome Sue and wish her success 
in her new position. @ 


IN MEMORIAM: STEVE 
ABRAHAMS 


We are sorry to report to you in this 
issue the untimely death of former SNE 
Sydney Installations Engineer, Steve 
Abrahams, who passed away on 
October |5 of Hodgkinson’s disease. 
Steve was 25 years old and is survived by 
his wife of one year, Joan. 

Steve, originally from Perth, joined 
Digital in February, 1985 after serving in 
the Royal Australian Navy for six years as 
an electronic systems engineer. 

Employed in the Sydney Installations 


SITTEEN 








Expertise in Management 
Training 


The Employee Development group 
have recruited two new Management 
Trainers to co-ordinate and deliver a 
number of training programs relevant to 
all Digits. 

Peter Goldrick, has vast experience 
in running numerous management training 
programs for a wide variety of Australian 
companies, and has conducted many 
consulting assignments in the area of 
organisation development and strategic 
planning for both public and private sector 
companies. 


MANAGEMENT TRAINER, Peter Goldrick. 





unit for two and a half years, Steve 
specialised in the installation of small 
systems. He installed the majority of 
MicroVAX systems in the Sydney area 
during the period from 1985-87 and was 
the main Installation Engineer for the 
complex Australian Stock Exchange 
MicroVAX systems. Steve had also 
progressed to the installation of medium- 
sized VAX 8200 systems and had 
successfully trained another engineer in 
the installation of small systems. 

With his great interest in SCUBA 
diving, Steve managed to get the majority 
of the Installations team involved in diving 
trips, if not in his other activities, including 
the annual Sydney City to Surf run. In 
[985, Steve was one of the fastest Digits in 
the long-distance race. 

In mid 1986, after suffering chest pains 
in a diving session, Steve was diagnosed 
with Hodgkinson’s disease — a form of 
cancer — and in June, 1987, he resigned 
from the company. 

SNE FS Manager, Derek Foster, says, 
“Steve was always a very quiet and modest 
person who could be relied on to carry 
out his work with the minimum of fuss and 


Gael Oswald joins us with over ten 
years of solid experience in education 
services, her most recent position being 
Communications Co-ordinator for the hi- 
tech design consultancy company, the 
Sector Group, in Wales, Britain. 

For both our new Management 
Trainers, the main focus over the next 
twelve months will be the delivery of the 
new Job Planning and Review (JP&R) and 
Coaching Skills programs. Each will then 
become involved in designing and 
implementing a number of new training 
programs. 

We welcome Gael and Peter to the 
company and wish them success in their 
new roles. @ 


MANAGEMENT TRAINER, Gael Oswald, 
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~ supervision. He was always extremely 


polite to everyone — both work 
colleagues and customers. 

“Steve had to undergo the debilitating 
effects of both chemo and radio therapy 
treatment but he always ensured that it 
had minimal effect on his work. In fact he 
used to arrange his bi-weekly one-day 
treatment for a Friday in order that he 
could recover from the after effects over 
the weekend in his own time. Finally, 
although happy at work, both Steve and 
his wife felt that they needed more 
support away from work so they decided 
to return to Perth to be nearer to Steve's 
family,” says Derek. 

“He never for one moment felt that he 
would not overcome his illness and was 
positive that one day he would return to 
Sydney, and hopefully back to the 
Installations Unit. Sadly this was not to be. 

“The Sydney Installations team is, and 
has always been, a very close group of 
dedicated people who have a great 
interest in their type of specialised work 
and their colleagues. The sad news of 
Steve's death has been taken hard by 
all.” @ 
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ILM SOLVES THE 


HICCUPS 


For any company, a lack of 
communication between the distribution 
department and the manufacturing, sales/ 
marketing and/or finance departments, 
can cause some major hiccups in the 
system. We have now committed 
ourselves to a solution in this area with 
the Integrated Logistics Management 
(ILM) strategy — a strategy that provides 
a means of integrating the information 
flow within and between all these 
departments, so an organisation can have 
its whole business running smoothly, and 
therefore keep their customers satisfied. 

Regional Distribution Marketing 
Manager, Frank Aue, explains. "ILM is 
not a new strategy. It has been around for 
many years, and now we have integrated 
systems, tools and services available to 
help organisations move towards an 
integrated operation, 

“Our approach to the ILM strategy is 
to develop relationships with key suppliers 
of application software who have specific 
solutions to meet the customer's business 
needs.” 

In line with our approach, we have 
signed a marketing agreement with GSI 
Transcomm for TOLAS* software — a 
distribution financial management system 
targeted at companies in the high-volume 
distribution environment. 





LOGISTICS 
CONSULTANT JOINS 
OUR RANKS 





TO SERVICE the logistics market in a high 
level Sales Support role, we welcome Kees de 
Leeuw. 








“The TOLAS system supports the 
time-critical information needs of a 
business, says Frank. “It is a proven 
distribution and financial management 
system with over two hundred and fifty 
installations throughout the world.” 

We have also recently signed an 
agreement with an Australian general 
accounting and distribution software 
supplier, ComOps, to market its 
distribution and general accounting 
system, which consists of the following 
modules: Order Entry/Invoicing, Point of 
Sale, Purchase Order, Inventory Control, 
Sales Analysis, Accounts Receivable, 
Accounts Payable, Payroll, General 
Ledger, History and Service, Fixed Assets 
and Job Costing. Manufacturing is 
currently under development. 

According to Arun Sanghvi, Regional 
Sales Programs Manager, “The portfolio 
of solutions which Digital can offer in this 
industry has been strengthened with this 
agreement.” 

Adds Frank, “The ILM strategy is 
relevant not only to the distribution 
industry, but also to other industries such 
as health, finance and government. As a 
horizontal strategy ILM addresses all 
markets. For example, a stores 
department in a hospital has the same 
type of problems or requirements as a 
traditional distributor.” 

As each business’ needs are different, 
the approach and tools to meet them will 
also differ. We will continue to build 
relationships with suppliers of application 
software to meet the ever-changing and 
evolving requirements of businesses as 
they move closer towards the ILM 
strategy, @ 


Welcome to Kees de Leeuw who has 
joined us as a Logistics Consultant, 
servicing the logistics market in a high 
level Sales Support role, 

Having worked in the logistics market 
for 22 years, Kees can provide our 
customers with business solutions based 
on his extensive industry and computer 
systems knowledge. 

Previously with Colby Engineering as 
Systems Implementation Group Manager, 
Kees was responsible for the development 
and implementation of ‘non-physical’ 
sophisticated materials handling systems. 

He has also worked with Philips 
Industries in Holland, managing a number 
of pilot logistic strategy projects 
throughout Europe and developing 
management information systems for 
production and stock control. In Australia, 
Kees has managed the development and 
implementation of computer systems for 
planning, managing and controlling Philips’ 
distribution operations. 

Congratulation to Kees on his new 
appointment. @ 





| tyrannise their teachers.” 





REGIONAL MARKETING Manager of 
Distribution, Frank Aue — “ILM has been 
around for many years, and now we have 
integrated systems, tools and services 
available to help organisations move towards 
an integrated operation.” 





WORDS OF WISDOM 
“Our youth now love luxury, they have 
bad manners, contempt for authority; 
they show disrespect for elders, and they 
love to chatter instead of exercise. 
Children are now tyrants, not the servants 
of their households. They no longer rise 
when elders enter the room. They 
contradict their parents, chatter before 
company, gobble up their food and 















Socrates, 440 B.C. 


WANT A GOOD NEW 
YEAR’S RESOLUTION? 


How about making sure to tell Digitalk , 
all about what happens in your neck of 
Digital's world? 

After nearly three years of publishing, 
we're still looking for contributors who 
will take a few brief minutes — every now 
and then — to tell us what's going on in 
their area. Things like major business and 
social activities, marriages, engagements, 
births — even quotable quotes. 

So, does someone you know deserve a 
pat on the back? Something funny happen 
lately that's worth sharing? Got an idea on 
how to cut costs, increase profits or make 
Digital a better team to play on? Want 
some internal publicity for a job well 
done? If you do, we want to help. 

Many thanks to all those who have 
contributed stories and suggestions in 
1987, They made the job of editing Digitalk 
easier for us, and reading it a lot more 
interesting 
for everyone, @ 








A TENDER FEAT 


Earlier this year, we tendered 
computer systems to the Australian Audit 
Office (AAO), to provide a centralised 
processing facility in Canberra, as well as a 
multi-level network to provide facilities to 
all of the departments’ offices throughout 
Australia, 

The tender in itself was a heavy-duty 
project, but once short-listed by the 
department, the staging of a benchmark 
— a working subset of our proposed 
network — turned out to be something of 
an an epic adventure, with a cast of 
hundreds, 

The AAO is the government 
department, reporting to the Auditor 
General, which performs audits on all 
federal government departments, 
institutions and facilities. Other than a 
variety of PCs, they have no current 
computer facilities. 

The tender issued by the AAO seeks 
to provide facilities for central 
administrative and accounting functions, a 
specialised application to manage the 
development of audit reports, and 
support systems for all audit staff 
(electronic mail, diary management, policy 
and procedure manuals, spreadsheets, 
etc). 

Our response provided clustered 
VAX 8500s and departmental MicroVAXs 
in Canberra with multiple MicroVAXs in 
state and regional offices to provide the 
network backbone. The response was for 
a total of $A6.5-million worth of 
hardware, software and services. 

The benchmark, to be staged over a 
full week, meant assembling a network 
representing three levels of the AAO's 
departmental structure — their central 
(Canberra), regional (state) and remote 
offices. 

To give some idea of the scope, we had 
to build a network comprising: 

— central VAX system (VAX- II /780) 

— four MicroVAX Il systems participating 
in two separate LANs, capable of 
acting in a Local Area VAXcluster. 

— an SNA Gateway communicating with 
an IBM* host in a Melbourne bureau 

— two VAXmate PCs 

— two IBM PCs 

— a ‘Mica Genstat’ PC (IBM clone), 

all of which participated in an Ethernet - 

based network, Connected through an 

array of terminal servers, MUXservers 
and multiplexers and dial-up modems 
were over |2 terminals, PC or printer 
devices including VT 240s, VT220Zs, 


EIGHTEEN 


DECmate Ill and DECmate II-Plus 
computers, LNQ3 printers, LA75s and a 
laser printer from Impact Systems. 

Added to this was the installation, 
integration and customising of over 50 
VMS-based software products covering 
office information, programming, system 
and network management, electronic 
publishing, spreadsheeting, 
communications, etc, 

After several weeks of preparatory 
work by AAO Account Manager, Barrie 
Ellis, Regional Networking Project 
Specialist, Alan Pick and SNO SWS 
Manager, Elliott Nicholls, the project 
team — comprising people from Sales, 
Regional Network Group, SWS, FS, 
Marketing, and Facilities — swung into 
action, and began assembling the 
components of the demonstration. 

For a fortnight, activity ran 16 hours a 
day, every day, as equipment, products, 
and facilities were staged on the ground 
floor of the fledgeling Finance Application 
Centre for Technology. 

Third parties were involved as well — 
electricians to install extra power 
Capacity, carpenters to set up partitions, 
technicians from software houses to install 
and demonstrate their products, 
engineers to set up and maintain third- 
party hardware, communications 


companies providing modems and 

encryption devices, and on it went! 
The hard-working team was: 

— Barrie Ellis; overall MC 

— Alan Pick; Network designer, key 

strategist, overall consultant to the 

project. 

— Elliott Nicholls; Project Manager. 

— Andrew Waites, SND SWS 

Specialist; overall software technical 

support and system management, 

spellbinding orator. 

— Vicki Greenwood, SND SWS 

Specialist; technical support, applications 

and system management, principal 

restaurant guide. 

— Graeme Hayward, SNM Business 

Development Specialist, resident 

Specialist in the Application Centre for 

Technology; key equipment and software 

logistics. 

— Simon Ward, BBO SWS Specialist; 

technical support, principal morale 

officer, 

— Jeff Reed, CAO Business 

Development Specialist; PC wizard 

extraordinaire. 

— Peter Klavins, SNO Technical 

Systems Consultant; PC and low-end 

technical support. 

— James Milson, SNO Principal SWS 

Specialist; PC software strategist and 

mentor. 





BBO SWS SPECIALIST, Simon Ward grabs 40 winks in the ‘Max Shanahan Suite’ — named 


after the Assistant Auditor General. 


ILM SEMINAR STARTS A 
TREND 


Recently, in Melbourne, we sponsored 
a seminar for the Victorian division of the 
Australian Institute of Materials Handling, 
called ‘Logistics for Profit’. It was a forum 
in which to air our ILM strategy to 
prospective customers in the distribution 
industries. 

Speakers at the successful seminar 
included Marketing Manager for the 


distribution market, Frank Aue, a top 
management consultant from the U.S., 
Paul Bender, and also from the U.S., the 
president of GS! Transcomm — with 
whom we have a marketing agreement for 
TOLAS software — Philippe Beaurain. 

Organised by SNO Industry Marketing 
Programs Specialist, Maureen Lum 
Mow, the seminar was very well received 
and has become the benchmark for a 
number of ILM solution seminars to be 
held in Sydney and Melbourne. @ 








PROJECT MANAGER, Elliott Nichols. — “A 
tremendous effort from all involved.” 


— Roger Hack, SNE FS Engineer; on- 
site project engineer, able to leap 
MicroVAXs in a single bound and swap 
boards faster than a speeding bullet. 

— Nicole Smith, SND Business 
Development Specialist, 

— Peter Bell, SNA Engineer; technical 
support for CSS communications 
products. 

— John Derrett, SNA Sales 
Representative; CSS co-ordinator and 
procurer of hardware, 

— Andrew Wilson, SNO Principal 
Networks Specialist; IBM technical 
support. 

— Mark Barron, MEO Network SWS 
Specialist; came for a day, stayed for a 
week, 

— Melynda Bohse, ND Sales Support: 
chief miracle worker, caterer, suit-hire 
agent and publicity officer. 

— Tina O’Loughlin, Regional 
Networking Secretary; Administration, 
catering and dry-cleaning co-ordinator, 
cook extraordinaire. 

— Fred Mcintire, CAO Sales Manager; 
mentor and project accountant, 

A highlight of the actual week of the 
benchmark was a demonstration of a dial- 
in PC participating in the network — 
simulating an auditor working in a remote 
location. 

Our hard-working team created a 

‘hotel suite’ environment, complete with 
bed, phone, directories, and mini-bar! 
Aside from light relief, the ‘Max Shanahan 
Suite’ — named after the Assistant 
Auditor General — provided a welcome 
rest area for the fatigued team members. 

The proceedings went without a hitch, 
and while the outcome of the tender will 
not be known for some time, we can all 
take pride in knowing that Digital staged 
an outstanding demonstration. Thanks to 
all involved for their hard work and 
dedication, @ 





‘SWS EXCELLENCE IN 


| ACAPULCO 


“One of the world’s truly spectacular 
hotels, the Acapulco Princess is 
magnificently located on 200 lush acres 


facing lovely Revolcadero beach, against a 


backdrop of the dramatic Sierra Madre 
mountains,” states the brochure, and 


according to the winners of the FY87 


Software Excellence Awards, the 
brochure does not lie! 

For years, members of the SPR 
Software Services group, who have shown 
effort and dedication beyond the call of 
duty, have been rewarded with the 
Software Excellence Award. 

This year, for the first time, the Award 
was a global event, with over 300 of 
Digital's Software professionals and their 
partners from every part of the world, 
taking their deserved break at the 
glamorous resort on Mexico's tropical 
coast in early October, 


The !5 winners from SPR were: 
— Shelley Bazzana, Canberra SWS 
Business Development Specialist. 
— Bob Bradley, Adelaide Principal SWS 
Specialist 
— Andrew Breadmore, Melbourne 
SWS Specialist 
— John de Angelis, Newcastle SWS 
Specialist 
— Christine Field, Auckland SWS 
Business Development Specialist 
— Tony Gallagher, NSW Commercial 
District Principal SWS Specialist 
— John Hunt, Brisbane SWS Business 
Development Specialist 


NEW PERSONNEL 
MANAGER FOR THE 
. SOUTH 


Welcome aboard to Ross Smith, who 
has joined us in the role of Personnel! 
Manager for the Southern District. 

Ross has over |0 years of experience in 
the management of human resources, 
including his most recent position as 
Human Resources Project Manager for 
the Victorian Ministry of Education, in 
which Ross undertook the management of 
a variety of human resource management 
projects, organisation reviews and 
development activities. 

The main focus for Ross in his new role 
with us will be on delivering our personnel 
services to the Digits in the South. We 
congratulate Ross on his new appointment 
and welcome him to Digital. @ 


DIGITALK 


— David Mawson, Northern District 
DCSC SWS Manager 
— Stephen Papp, Northern District 
Business Development Specialist 
— Lindsay Rewcastle, New Zealand 
Principal SWS Specialist 
— Geof Robinson, NSVWV/ Commercial 
District Principal SWS Specialist 
— Wilma Speirs, Regional SWS 
Program Manager 
— Jane Thornton, Regional SVS 
Administration Manager 

Timms, New Zealand Principal 
SWS Specialist/Project Manager 
— Andrew Waites, Northern District 
SWS Specialist 

The number of winners of the award, 
in any district, is determined by how well 
the whole district performs on several 
criteria, including customer satisfaction, 
business performance and Sales Support 
management. 

The diligent Digits who received this 
year's award were selected because they 
were role models for the rest of the 
organisation in terms of their attitude to 
their work, the professionalism they 
portrayed and, of course, the results they 
achieved in the past year, 

The luxurious location for the winners’ 
celebration was as excellent as their 
contribution to the Software Services 
group in FY8/, and we congratulate them 
alll @ 





OUR NEW Southern District Personne! 
Manager, Ross Smith. 


HINETEEN 








A MATTER OF BALANCE 





Kevin Wallace, Regional Personnel 
Manager, is hard-driving and goal- 
oriented in every aspect of his life. It is a 
nature driven by the need to find the 
most efficient process and solution for 
every situation, using as a tool, a sense of 
"reasonableness — fair judgement, a 
careful calculation of all elements, finding 
the path that best suits all needs and still 
leads to the end goal. For Kevin, life — 
professional and personal — is a matter of 
balance. 

Kevin is responsible for all personnel 
activities in SPR, and he believes that 
sound personnel practice contributes 
greatly to an organisation's effectiveness 
in all areas. 

“Our role is to support the SPR 
managers,’ Kevin says firmly, “| am not a 
manager of human resources — they are 
— | support them with policies and 
programs.” 

At the heart of those policies and 
programs, is Kevin's sense of balance. 
“Negotiation is the closest model to 
personnel practice. People need not agree 
with our policies or practices, but 
hopefully they should understand them. 
We look for reasonableness. 

“People are capable of resolving their 
own problems or concerns, given an 
atmosphere of negotiation and a 
framework for discussion,” Kevin adds, 
“so we must bring people together for 
principled negotiation. We look for 
mutuality of benefit, for the people 
behind the task," 


A Full Curriculum Vitae 


The path to Kevin's current position 
has been made up of diverse elements, 
occupations, personal interests and 
experiences, His full curriculum vitae 
would need to include the occupations of 
farmer, toolmaker, shearer, father, 
psychologist, engineer and part-time 
poet! 

Kevin began his working career as an 
apprentice toolmaker, somewhat to the 
surprise of his profession-orientated 
family. His interests and drive, however, 
soon took him into the area of industrial 
engineering and major project 
management. 

During his days as a roving engineering 
troubleshooter for multinational 
companies, Kevin realised that people 
were the common, and interesting, 
denominator in the varying technical and 










Wallace — “Our role is to support the SPR 
managers.” 


management situations he faced, He 
began reading on group processes, and 
group dynamics, and enrolled part-time in 
an Industrial Psychology degree — 
balancing a demanding work life with 
family and study time to graduate with 
honours. 

From this juncture, Kevin was to 
proceed rapidly through the world of 
personnel management — managing the 
start-up of a confectionery factory in 
Ballarat, Victoria, which grew from |7 to 
250 people, and guiding the management 
development of a large Australian retail 
chain. In 1983, Kevin joined Digital in the 
Employee Development group and 
became manager of that group the next 
year. 

As part of his awareness of 
developments in this industry, Kevin keeps 
in regular and close contact with other 
computer company personnel managers 
— sparking occasional questions on his 
liaison with ‘the competition’! In the 
interests of his charges, in the interests of 
providing the best personnel policies and 
practices, Kevin is happy to put himself on 
the ‘firing line’. 

He would like to see Digital build, and 
be recognised as having, the most 
effective personnel organisation in the 
industry, foreseeing for himself a long- 
term role as Personnel Manager for SPR. 
It is a position Kevin admits to enjoying 
immensely, a position that harmonises his 
varied interests, skills and training — the 
psychologist considers the people while 
the engineer he overlays looks for a more 
efficient process. 


“People working in the computer 
industry are a diverse and interesting 
group,” says Kevin. “They are lateral 
thinking, and hard-driving — highly 
articulate, creative and skilled. They are 
well-balanced people.” 

Those qualities he so admires are 
clearly displayed in his own life. 

Along the way to professional success, 
he has farmed — and sheared — |00 
head of sheep on 60 acres of land at 
Ballarat, played a dual-parent role as 
mother and father to his children, Seona 
(12), and Greg (7), become an avid fan of 
jazz music, and an ardent bush-walker. 

Reading is also a passionate hobby for 
Kevin, particularly the epics of James 
Clavell and Leon Uris, and Aboriginal 
and Japanese ‘Haiku’ poetry — poetry, 
written in verses of seventeen syllables, 
and concerned with the balances inherent 
in nature, the seasons, and life. 

It is this sense of equilibrium, of 
“reasonableness”, that Kevin applies to his 
role as Regional Personnel Manager. He 
drives forcefully toward his goal in every 
situation, weighing the needs of people 
with the method of process. It may often 
be a fine line to walk, but one he does 
walk with success — for Kevin Wallace, it 
is a matter of balance. @ 






Marilyn Cross Takes on a 
New Appointment 























| NEW SERVICES MANAGER for the Artificial 
Intelligence Centre, Marilyn Cross. 





Previously Artificial Intelligence (Al) 
Centre Knowledge Engineer, Marilyn 
Cross has now been appointed as 
services Manager for the group — 
responsible for managing all the services 
| offered by the Al Centre to our 
customers and to the Sales group. These 
responsibilities include projects, 
consulting, training and Sales Support. 
“Marilyn has made an enormous and 
very visible impact in her previous role,” 
says the Centre's Manager, Bill Fulton, 
“and | know that her appointment will give 
great impetus to the Al Centre's success.” 
Congratulations to Marilyn. @ 
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DIGITAL REIGNS 
SUPREME AT BONDI 


Every year in Sydney, a strong 
contingent of Digits is amongst the cast of 
thousands that grab their ‘Reeboks’ and 
take to the streets for the spectacular 
‘City to Surf’ race. This year, as the 
28,000-plus participants pounded toward 
the finishing line, Digital's flag waved a 
triumphant greeting. 

Winning first prize in the ladies’ 
section of the ‘other industries’ category 
(which included the computer industry) 
was our tremendous trio of SNO Clerk, 
Phyllis Somerville, SNO SWS Specialist, 
Carole Cridland and Lyn Molloy, 
whose husband is SNH System Support 
Engineer, Kevin Molloy. 

SPR Media Relations Manager, Merri 
Mack, teamed up with a couple of jogging 
mates to take out first prize in the ‘Ladies’ 
Over 30’ category, running under the 
banner of ‘Digital's Sydney Striders'! 

Says Merri, “We met at Bondi Beach, 
before going into the city to start the 
race, and you couldn't help but notice 
Digital's flag dominating the scene. All 
through the race the thought of the flag 
gave me inspiration, and | saluted it as | 
charged into the finishing chute. It 
fluttered above the sea of spectators!” 

SNO Principal Analyst/Programmer, 
Michael Nicholls, as a member of our 
social club, organised the post-race 
function for running Digits and supporters 
and arranged to hire and erect the flag 
pole. “He is certainly to be congratulated 
and | hope to see Digital's flag as the 
dominating force every year,” says a 
proud Merri. 

A number of our supporters from last 
year's City to Surf were so inspired by the 
energy of the event that they decided to 
become participants, and though they are 
novice runners, they managed to finish 
the |4-kilometre event! 

Here are the results of our runners, 
given in minutes: 

— Carolyn Bennett, DECUS Activities 


Co-ordinator lO! 
— Rachel Buckling, SNO Personnel 

Recruitment Manager 72 
— Mary Choy, SNO Secretary l06 
— Colleen Higgins, SNO SWS Business 
Development Specialist 19 
— Merri Mack 62 
— June Martin, 106 
— Phyllis Somerville BI 
— Carole Cridland B86 
— Larry Czarnik, SNH FS Account 

Manager 87 
— Michael Dransfield, SNH FS Support 
Engineer 68 


— Bernard Lee, SNO F&A Analyst/ 
Programmer 


— Andrew Macdonald, SNO F&A 
Inventory Supervisor 67 
— Kevin Molloy 65 
— Chuc Nguyen, SNL FS Engineer 87 
— Peter Palethorpe, SNM Sales 
Executive ey 
— Terry Quandborough, SNM SWS 
Manager 70 
Sakimi Riogi, SNL FS Stockkeeper 83 
— Art Shaw, SNE FS Engineer 80 


— Steven Southgate, SNE FS Engineer 
76 
— Albert Cuschieri, SNM Sales 
Executive 68 
Thank you to Bernard Lee who gave 
encouragement along the way, and hearty 
congratulations to all the runners. Let's 
make sure the list is twice 
as long in 1988! @ 





AMONGST THE ‘Aussie battler’ Digits in the 1987 City to Surf race was our winning ladies’ 
team of (left to right) Lyn Molloy, Phyllis Somerville and Carole Cridland. 





DIGITAL’S TIGER CUBS RO 






The Sydney-based Holy Cross Under- 
9 Football Team, sponsored by Digital, this 
year capped a magnificent season by 
taking out the ‘Arthur Mcllveen Trophy’ at 
the recent Balmain District Junior Rugby 
League Grand Finals. 

Heroically led by team captain Luke 
Haylen, the boys ran in four tries to two 
to win a gripping contest against a 
determined Balmain Police Boys challenge. 
The team, coached by Luke Simmons, 
comprises Giuseppe Angilletta, 
Stephen Bodnar, Michael Mamo 
(forwards), Luke Haylen (halfback), 
Patrick Fritz (hooker), Daniel Farley, 
Matthew Pellagrini, Dean Phillipson, 
Kynan Sadlo and Justin Whitmore 


R INTO FINALS 


7 


THE PROUD TIGER Cubs with their 
mascot. 


(backs), who is the son of PAPS's John 
Whitmore. 

Since entering the competition in 1985 
the boys have competed in three grand 
finals, recording two wins and one loss — 
the first of only three in the team’s. 
history. With a defensive record like that, 
there's little doubt “you can count on” 
Digital's tiger cubs to make it three 
premiership wins in a row in 1988, @ 
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CUSTOMER 
SATISFACTION IS THE 
NAME OF THE GAME 


| want you to know that we were very 
impressed with the efforts of Digital 
Equipment Corporation in supporting our 
recent presentations and demonstrations 
to the Electricity Trust of South Australia. 
The overall support, facilities and 
hospitality shown by Digital's personnel 
was excellent. 

| would especially like to single out the 
efforts of Mike Ottoy as he clearly 
demonstrated his ability to obtain the 
needed results under some difficult time 
constraints. Also providing critical support 
to our efforts were Steve Manuel, 
Danny McShane and Brian Schaefer. 
At Johnson Controls, Inc. we are very 
committed to customer satisfaction and 
through Mike and his people's efforts, we 
feel we achieved this goal. 

Overall, the presentations and 
demonstrations went quite well. Please 
pass on our thanks to all involved in this 
effort. 

William M. Tweddle 

Manager, 

Power Market Operations, 

Johnson Controls, Inc. 

Addressed to ADO Sales Manager, 
Phil Heenan. 


David and John are a Mine of 
Information 

| would like to record my appreciation 
of the individual effort and co-operation 
that has been supplied to me by your staff 
working on the provision of a new 
Property Information System to manage 
the Mine Subsidence Board's records. 

| am personally appreciative of the way 
in which David Holloway and, in 
particular, John De Angelis, have 
assisted and supported me during the 
development and commissioning stages of 
the programme. John has made a valuable 
personal input to the Board's new system 
and has made himself available at critical 
periods during the data transfer and 
commissioning stages, so that the Board's 
normal functions could continue with a 
minimum of disruption. 

As this stage of the present contract 
draws to a close, | look forward to 
continuing my association with your staff if 
the Board's system is expanded or 
modified. 

R. G. Hanson 

Subsidence Risk Engineer, 

Mine Subsidence Board. 

Addressed to SND SWS Manager, 
Stan Reilly. 





TAFE is Wild about Peter 


Since the allocation of Peter Wilde to 
this site, he has carried out a number of 
overdue ECO upgrades (in addition to 
servicing several system faults) with 
commendable speed and enthusiasm. 

He has a pleasing attitude toward site 
staff, a fast-growing technical 
competence, and is clearly headed toward 
becoming a valuable asset to Digital. My 
only regret is that in the course of 
achieving this, he will probably go on to 
better things and we will eventually lose 
him. 

Since | am one of those individuals who 
is perfectly adept at creating mayhem 
when things are going badly, | therefore 
regard it as essential to give due credit 
when things are going exceptionally well, 

Pat Garard, 

Senior Computer Systems Analyst, 

Technical and Further Education 
(TAFE) Board. 

Addressed to MEO FS State Manager, 
George Sanderson. 


Efficiency Does Not Grow 
On Trees 


Somewhat later than | had intended, | 
wish to express my thanks for the smooth 


running of the DECsite agreement we had 
for the installation of our new computer 
room for the Forestry Corporation. 

With the myriad of things we had to 
do to close down the Forest Service 
network and get the new organisation up 
and running, it was with a certain 
trepidation that the development of the 
new computer room for the Forestry 
Corporation was handed over to Digital 
on what were fairly flimsy instructions. To 
add to the complexity of the task was the 
use of the air conditioning unit from the 
decommissioned room in Christchurch, 
and to cap it all off, the relatively short 
time span that all of this had to be done in. 

Hindsight is penetrating in its clarity, 
but frankly | would not want to do the job 
again in any other way. Bruce Ball 
handled the liaison with ourselves and 
your sub-contractors in an exemplary 
fashion. The room was completed on 
schedule, and what is more, a persistent 
problem that we had with the 
Christchurch air conditioning unit was 
found and rectified, 

It is now three months after we moved 
in and the room has performed very well 
in that period. | have nothing but thanks 
and praise for the professionalism Bruce 
displayed in the development in the room, 
and the attention to detail. This was my 
first experience of a DECsite contract, 
and | will have no hesitation in calling on 
your services again for a similar task, 

Please convey my thanks to Bruce for 
an excellent job, done with style and 
humour. 

Alan Dick 

Rotorua Centre Manager, 

Forestry Corporation Limited. 

Addressed to NZO FS Manager, 

Jim Cowie. @ 


VT220 TERMINAL FINDS HOME 





IN SMITHSONIAN INSTITUTE 


Digital celebrated a significant product 
milestone during DECworld '87 — the 
shipment of the one-millionth VT220 
video display terminal! 

And with that special piece of cargo, 
we have now shipped more VT220 
terminals than any of our other terminals 
combined. 
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The corporation produced a special 
gold-coloured VT220 for DECworld ‘87, 
where it served as a console for a large 
VAXcluster system consisting of several 
high-performance VAX computers. 
Following DECworld, we donated the 
milestone VT220 to the Smithsonian 
Institute's National Air and Space Museum 
in Washington, D.C. The museum will use 
it as a console terminal for a dual PDP- || 
system that controls several popular 
audiovisual displays. @ 
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HOWDY PARTNER 


A giant pat on the back goes to 
Subsidiary Manager Frank Wroe, 
Regional Corporate Relations Manager 
Max Burnet and Regional Manager of 
New Ventures Chris Fink for the massive 
amount of hard work put into a 
Partnership Agreement between Digital 
and the Australian Government. We 
know that Frank worked closely with 
Senator Button and his office, and hear 
that the agreement in principle is the 
culmination of five years’ work by Max — 
with a lot of help from Chris. Their 
efforts have gone a long ways to ensuring 
that the future of Digital in SPR remains 
bright! 


.* 


A hearty pat on the back also goes to 
the first and only Sales Representative in 
our Darwin branch (DAO) — Alistair 
Long. |n the few short months since 
Alistair joined the branch, Digital has 
gained even greater presence in the 
Northern Territory. And now we can 
proudly announce our first system sale in 
the region — a contract with the Darwin 
Port Authority that was won over IBM 
and Wang. 

Congratulations to Alistair and to the 
whole DAO team. Keep up the good 
work! 





Babies, babies and more babies! Since 
the last issue of Digitalk, in which we 
reported a baby boom down south, even 
more doting Digits have come to our 
notice. 

MEO SWS Specialist, Peter 
Donaldson, and his wife, Robyn, are 
thrilled with their bouncing baby boy — 
James Malcolm. Jemma and Roy 
Varley — MEO SWS Specialist — 
contributed twice to the population 
explosion with the birth of twins — 
Stephen and Elisabeth. MEO SWS 





Specialist, Don Mackay and his wife, 
Lisbet have become parents for a second 
time with the birth of baby, Kate, a little 
sister for Jamie. And MEO SWS 
Industrial Applications Product Manager, 
Neil Bannister, his wife, Kay, and their 
3-year old daughter, Emma, are 
celebrating the new addition to their 
family — baby boy, Morgan James. 
Cigars and congratulations to all! 

a 

Melbourne, however, has not 
cornered the market! The birthday party 
is still going on for Adelaide (ADO) FS 
Engineer — now ADO DAD — 
Laurence Lau, and his wife, Linda, for 
the birth of their first child — Jessica. 

It is also celebration time for 
DECtime's (SNH) Wolfgang Brunner, 
and his wife, Debbie, who are thrilled 
with the birth of their first baby — 
Asleigh Jennifer. Best wishes to the 
happy families! 

*_** 

Young forever! In Adelaide, SWS 
Specialist, Kevin Manderson, recently 
announced his engagement to Karen 
Young. Congratulations to the happy 
couple, 

+e 


Regional Channels Administrator, 
Ineke Deevy, had a frantic week prior to 
the recent CSO (Complimentary 
Solutions Organisations) seminar held at 
Sydney's Hilton (see story this issue). 
Ineke was responsible for organising the 
logistics of the event which often meant 
burning the midnight and weekend oil to 
get everything just so. On the Sunday 
before the start of the event, Ineke was 
on her way to the hotel to complete some 
final arrangements when a flash storm 
caused the car in front of hers to slow 
down suddenly, leaving Ineke in her 
Honda Civic to plough into its back. 
$A2,500 damage was caused in a matter 
of seconds! 

Faster than a speeding bullet, a tow- 


— sass se. 





truck appeared through the foggy 
weather and offered to alleviate Ineke of 
her car. With trophies, plaques, and 
boxes of important papers, Ineke instead 
kangaroo-hopped her poor little vehicle 
to the Hilton, unloaded her precious 
cargo and then waved an expensive 
goodbye to the Honda. The NRMA later 
informed Ineke that their insurance used 
to cover ‘Acts of God’, such as the sudden 
rain that caused Ineke's accident, but that 
too many ‘Acts of God’ had forced them 
only recently to forgo that claim. Still the 
powers that be made sure the CSO 
seminar was a complete success and we 
thank Ineke for her tremendous sacrifices 
to make the event run smoothly. 


From what we hear, Corporate 
Relations Manager, Max Burnet deserves 
a hearty pat on the back for his very 
special speech presented at the ‘Thanks a 
Million’ awards at the recent CSO 
seminar, Called ‘An Illustrated History of 
Digital’, the presentation included a slide 
show with images of our equipment dating 
back to our very first PDP equipment. 
According to Digits who were present, 
the slide and speech would have been of 
as much interest to the computer industry 


as a whole as it was to us. 
- 2 e 


Either Regional Sales Programs 
Manager, Arun Sanghvi, who organised 
the recent CSO seminar, has a lot of 
friends or his timing is impeccable! Either 
way, Arun was able to share his birthday 
celebrations with over 85 CSOs at the 
Hilton hotel on the night of the CSO 
‘Thanks A Million’ awards. Happy 
birthday, Arun — we are sure it was pure 
coincidence! @ 


TWENTY THREE 








SPOT THE CHRISTMAS 
DIFFERENCE 


If you listen very hard you can hear the 
echoes of a faint "ho ho" and a jingle of 
bells as Santa Claus and his little helpers 
get ready to come to town. At rightis a 
picture of Santa last Christmas, all ready 
to spread his Christmas cheer, and below 
is Santa this year. If you can be a little 
helper too, and circle the ten differences 
between the two pictures, you might find 
a cheery $A100 in your Christmas 
stocking! 

The merry winner will be selected 
from all entries received by January 15, 
1988. 


NAME 
LOCATION 
BADGE NO. 
MAILSTOP 
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